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SPONSORSHIP OPPORTUNITIES 
 

We welcome your participation as a sponsor and appreciate your consideration of this request. Should 
you elect to do so, you may sponsor the entire event, or spread your contribution over a combination of 
events as a partial sponsor. You may also elect to contribute to our General Fund.  By doing the latter, 
you will allow us to best allocate your contribution.  Any corporate promotional items are most appreciated 
and will be included in all delegate packages.  We will be pleased to provide the opportunity for Gold and 
higher level sponsors to have a corporate display.  All excess conference funds will be dedicated to 
funding geoscience student research at area universities.  
 

Item / Event Qty. / No. Unit Cost Total Cost 
Oral Session 6 $2,500 $15,000 
Poster Session 1 $5,000   $5,000 
Poster Boards 75    $6,000 
Field Trips 5 $2,000 $10,000 
Short Courses 2    $500   $1,000 
Reception & Core Display 1   
Seismic Data Room 1    $2,000 
Luncheons 3 $6,000 $18,000 
Refreshment Breaks 6 $2,400 $14,400 
Banquet – Cunard Centre 1  $24,000 
Student Breakfast 1    $2,000 
Ice-Breaker 1    $6,000 
Conference CD 300    $7,500 
Conference Program 300    $7,500 
Name Badges / Lanyard 300       $600 
Tote Bag 300    $3,000 

 
SPONSORSHIP LEVELS 
Our sponsor levels are designed to encourage and acknowledge corporations, individuals and small 
companies to participate via funding. 
 

Corporate Sponsorships Individuals & Sole Proprietorships 

Diamond $15,000+ Diamond $3,000+ 
Platinum $10,000–$14,999 Platinum $2,000–$2,999 
Gold $6,000–$9,999 Gold $1,000–$1,999 
Silver $4,000–$5,999 Silver $500–$999 
Bronze $2,000–$3,999 Bronze $300–$499 
Patron $1,000–$1,999 Patron $100–$299 

 
ACKNOWLEDGEMENTS 
Sponsors will be prominently acknowledged is the following conference materials, noting the level of 
support and exclusivity (where appropriate), and will include the corporate logo and/or name.   

• Website (main page and sponsored event page) 
• Letterheads, posters, flyers, placards & banners 
• Printed matter (CD, Program, Field Guides, Short Course Books) 
• Session Introductory PowerPoint slides 
• Orally at all events 


